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Herausforderungen
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Language Technology, Data Analytics, 
DeepLearning, Artificial Intelligence, 
Roboterjournalismus, BI



WOLTERS KLUWER



Wolters Kluwer
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Wolters Kluwer

Wolters Kluwer bietet Informationslösungenin 
über170 Ländernund in übereinemDutzend
Sprachen.
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Wolters Kluwer Transformation
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Wolters Kluwer Transformation

Static 
content

ÁBooks

ÁCD-Rom

Online 
offerings

Á One size fits all

Á Research driven

Workflow

Á Integrate software

ÁEnd-to-end 
workflow system

Big Data

ÁLeveraging data 
exhaust for 
valuable insights

Traditional 
information

Segmented 
solutions

Targeted 
offerings

LOW OPPORTUNITY; PENETRATED HIGH OPPORTUNITY; LOWER PENETRATION
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Incremental offerings (additive, not mutually exclusive)
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SEMANTIC WEB FÜRVERLAGE



Interlinking
/ Fusing

Classification
/ Enrichment

Quality 
Analysis

Evolution / 
Repair

Search/ 
Browsing/ 
Exploration

Extraction

Storage/ 
Querying

Manual 
revision/ 
Authoring

LinkedData Lifecycle
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LOD2 consortium
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